It is expressly indicated that if the Participant wishes to use, in any way whatsoever, the images and
audiovisual sequences handed over by other Participants in the race, they will submit any necessary
request personally to the rightholders and to the persons concerned (particularly with regard to image
rights).

The licences granted by the Organising Authority to the Participant are time-bound. They expire at the
end of the Vendée Globe period as defined in this Annex. After that date, all the images concerned are
considered the archives of the Vendée Globe. Any use thereof must be expressly and specifically
authorised by the Organising Authority, it being understood that the media produced during the race
by Participants may remain published as is (re-use in another form or medium requires authorisation
by the Organising Authority).

D — Charter for use of distinctive signs of the Vendée Globe

SAEM Vendée has the monopoly of use for the distinctive signs of the Vendée Globe. These include
logos and registered trademarks of the Organising Authority, as well as all distinctive signs deriving
therefrom.

They may be used by the Participant solely in line with the following requirements and excluding any
commercial use, except as specified for the competitor logo.

Participants may not alter and/or adapt the names or brands and may not add or insert graphics of any
nature.

1) General rules for use by Participants

AUTHORISED USES

~

VENDEE
GLOBE

LES SABLES D'OLONNE '

e Participants may use a competitor
logo for their communication and
inter alia for textile equipment

COMPETITOR

[@VENDEE Sddebo

LE DEPARTEMENT

e Participants may use the hashtags:
#VendeeGlobe et #VG2024

» H#VendeeGlobe eAny use is subject to approval in
writing by the Organising Authority

= #VG2024
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For use of the competitor logo, the Organising Authority grants the Participant a licence to use,
reproduce and represent worldwide the competitor logo for promotional, media, advertising and
institutional purposes as part of its internal and external communication on all existing or future
broadcast media, on all communication networks and/or media with no limitation as to number.

For all these uses, the Participant undertakes to comply with the graphic charter provided by the
Organising Authority.

UNAUTHORISED USES
A
VENDEE
GLOBE ”~ eUse of other Vendée Globe
- VENDEE property for communication by
BYENDEE QAIFEQBE“ Participants
¢EXCEPTION: use of the term
= Vendée Globe Vendée Globe may be authorised
« Vendée Globe subject to the  Organising
2024 Authority’s express approval
= Etc..
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Brand Block usage Rules:

COMPETITOR BRAND BLOCK
EVOLUTION

P~
- & VENDEE
vendéeglobe GLOBE
Les Sables d'Olonne ‘
VenDEe QN2 Siidebo
2020 2024

The 2020 Competitor Brand Block must be replaced by the 2024 Competitor Brand Block.
The brand block must be used for all media.

There is only one version with a white background, a red cartouche and a blue border all around.

COMPETITOR BRAND BLOCK
STRUCTURE & RULES OF USE

[ &
VENDEE
GLOBE

LES BABLES D'OLOMNE l

COMPETITOR

The different elements that form the Competitor's Brand Block cannot be modified and are indissociable.
The Brand Block must respect precise alignments to ensure good legibility for each of the partner logos.
The spacing (equivalent to the height (B) or width (A) of the Vendée « V » must be respected.
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COMPETITOR BRAND BLOCK
PROTECTION ZONE & MINIMUM SIZE

ol

VENDEE - o
GLOBE ' VEEEc'faEE@ =
mmm,umn_* E

=

0

0

VENDEE

LE DEPARTEMENT

o
=
-
77}
o
=
o)
(3]

2024

PVENDEE

‘ 52 mm ’

To ensure that the Competitor
Brand Block is easy to read, it must
be at least 52 mm wide minimum.

A protection zone equal to the width of the Vendée
Globe « V » is defined around the Competitor Brand
Block in order to guarantee its integrity and legibility. It is
therefore forbidden to place text or a logo in this space.

COMPETITOR BRAND BLOCK
COLORS

p

VENDEE 6
GLOBE

LES SABLES rOLONNE '

BYENDEE

COMPETITOR

BLUE RED BLACK GREEN

CMYK 100/95/0/60 cMYK 0/100/100/0 cmvK ofofofwoo cMYK 50/0/100/0
rRGE 7/20/75 RGE 226/0/26 RGE 26/23[27 B 151/18

HEX #071448 HEX #E20E17 HEX #1DIDIB EX #96CT
PANTONE 2756C PANTONE 485C PANTOMNE PROCESS BLACKC PANTONE 376C
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COMPETITOR BRAND BLOCK

MONOCHROME

» o
[o]
VENDEE = BLUE
GLOBE - CMYN100/95/0/60
s aamEs maLere i
- o Rk domises
P g PANTONE 2756C
[VENDEE ]
o
VENDEE = RED
EI:J.QE.E = CMYN 0/100/100/0
- o RGB 226/0/28
—_— = HEX #E20E17
o PANTONE 485C
[VENDEE 0

PANTONE PROCESS BLACKC

- 4
(o]
VENDEE =
GLOBE E BLACK
o= ana pooE w ©MYN 0/0/0/100
- o RGB 26/23/27

= HEX #1DIDIB
0
(4}

[VENDEE

On some materials requiring a limited number of colours, such as textile markings,
the Competitor's brand block may be used in a monochrome variant.

It must be used in blue, red or black.

COMPETITOR BRAND BLOCK
PROHIBITED USES

Non-exhaustive list.

o o o

VENDEE e E [
GLOB = = =

o o o

5 oy 3

(1ENE S Sidebo 0 o )

Do not use a coloured background.

COMPETITOR
COMPETITOR

2024
COMPETITOR

&VENDEE Sidebo

F IEMATENENT

[VENDEE EH

Do not resize the logos. Do not change the logo hierarchy. Do not deform the Competitor Brand Block

either horizontally or vertically.
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2) Specific rules on use: Participant merchandising and Skipper apparel.

a) Participant merchandising

The Organising Authority hereby authorises any Participant, whether an applicant or definitively
registered for the Vendée Globe 2024, to sell products bearing the logo Vendée Globe alongside their

brand.

This authorisation is subject to strict compliance with the following terms and conditions:

The race logo for the Vendée Globe, excluding any other distinctive sign belonging to the
Organiser, may be affixed to merchandising.

The Participant’s official logo, and it alone, may be affixed to products branded with the race
logo for the Vendée Globe.

Merchandising must be exclusively purchased from the official license holder of the
Organising Authority.

Product visuals, particularly the positioning of logos, must all be systematically approved by
the Organising Authority before the production run is launched. The Organising Authority
reserves the right to require the destruction of unapproved products.

In relation to the production and the distribution and/or marketing of derivative products by the
Participant in connection with its participation in the Vendée Globe:

The Participant must submit a fact sheet detailing the production of any derivative product
using visual or audiovisual content by email to SAEM Vendée for approval, referring to its
participation in the Vendée Globe, whether such content was granted to it by the Organising
Authority or belongs to it;

The AO must respond to the approval request within a reasonable period.

b) Product sales inside the village

The Organizing Authority authorises as per the current annex, any participants to the Vendée
GLobe 2024, as well as his sponsors, to sell products inside the village by respecting the
following conditions:

As per “Vendée Globe” derivative products that are directly or indirectly in
competition with products of the official shop (ex.: textile, accessories, etc.), the
participant shall purchase them exclusively from the official license holder of the
Organising Authority;

Any sales project of the participant and/or his sponsors must be declared and validated
by the Organizing Authority;

The participant and / or his sponsors will be able to sell their products only on their
booths and under no circumstances on any other spaces in the village nor by strolling
around.

In any other cases, the Authorizing Authority shall forbid any product sales inside the village.

The participant will face financial penalties in case he does not obey by the obligations listed
above and will have to withdraw immediately his products from being sold (Cf. NoR Annex 3).
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c) Skipper apparel

The Organising Authority hereby authorises any Participant, whether an applicant or definitively
registered for the Vendée Globe 2024, to affix the logo Vendée Globe alongside their brand ON THE
SKIPPER’S CLOTHING ONLY.

Under no circumstances will Team members or other persons connected to the Skipper be granted
this derogation.

Any use of the Vendée Globe logo in co-branding must be approved in advance by the Organising
Authority.

Commercialisation/
Merchandising

Autorisations.

La SAEM Vendée autorise
les participants d'un bateau candidat/
inscrit & vendre des produits portant le

logo course Vendée Globe (avec le logo
du participant en co-branding) sous

la condition stricte que les produits
commercialisés soient des produits
achetés au Licencié officiel de la marque.
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Commercialisation/
Merchandising

Interdits.

L'utilisation du nom Lutilisation du bloc
«Vendée Globe » marque concurrent est
ot sas dérivés « #VG2024 » strictement interdite

est strictement interdite
sur des produits vendus.

sur des produits vendus,
sauf & contracter une
sous-licence avec ki
SAEM Vendée.

E - Derivative products / Merchandising of the Organising Authority
1) With content from the Organising Authority’s image bank
a) Exploitation of images by the Organising Authority:

In relation to the production and the distribution and/or marketing of derivative products by the
Organising Authority involving images owned by it under the Notice of Race and this Annex, a
distinction is drawn between use of individual images and of collective images.

e Collective images: visual or audiovisual content portraying five (5) or more skippers and/or
five (5) or more IMOCA boats. For these images, the Organising Authority, which does not
require any prior approval for the design, production, distribution and/or marketing of the
relevant derivative products, undertakes to respect the image rights of each skipper as a
natural person, in accordance with the provisions of section VII, B, 1) of this Annex. It is
stipulated that collector albums are considered derivative products using collective images.

e Individual images: visual or audiovisual content portraying five (5) or fewer skippers and/or
five (5) IMOCA boats. For these images, the Organising Authority undertakes to respect the
following specific requirements:

o The Organising Authority must submit a fact sheet detailing the production of any
derivative product using an individual image by email to the Participant’s (or
Participants’) communication contact for approval;

o The Participant(s) concerned must respond to the approval request within seven (7)
calendar days. Any refusal must be reasoned. Beyond this deadline, failing any
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response from (the) Participant concerned, the Organising Authority is entitled to
consider its request approved.
o Under no circumstances can approval be given in return for payment.

The Organising Authority undertakes to pay 50% of net revenues after tax made through the sale of
any derivative products using collective and individual images to a common pot that it will share
equally among all Participants of the Vendée Globe 2024 edition, at the end of the Vendée Globe
period.

b) Exploitation of images by partners of the Organising Authority:

In relation to the production and the distribution and/or marketing of derivative products by the
Organising Authority involving images owned by the Organising Authority under the Notice of Race
and this Annex, no distinction is made between the composition of images, which are in principle all
individual.

Where production, distribution and/or marketing of derivative products is done by a partner of the
Organising Authority:

o Said partner must submit a fact sheet detailing the production of any derivative
product using an image included in the licence granted to the Organising Authority by
email to the Participant’s (or Participants’) communication contact for approval;

o The Participant concerned must respond to the approval request within seven (7)
calendar days. Any refusal must be reasoned. Beyond this deadline, failing any
response from the Participant concerned, the partner concerned is entitled to
consider its request approved.

o The partner and the participant will negotiate the payment terms between
themselves.

2) With content from the Participant’s image bank granted to the
Organising Authority

In relation to the production and the distribution and/or marketing of derivative products by the
Organising Authority and/or its partners involving images to which it holds a licence under Vli), C), 2)
of this Annex, no distinction is made between the composition of images, which are in principle all
individual.

a) Exploitation of images by the Organising Authority:

Where production, distribution and/or marketing of derivative products is done by the Organising
Authority:

e The Organising Authority must submit a fact sheet detailing the production of any derivative
product using an image included in the licence by email to the Participant’s (or Participants’)
communication contact for approval;

e The Participant concerned must respond to the approval request within seven (7) calendar
days. Any refusal must be reasoned. Beyond this deadline, failing any response from the
Participant concerned, the Organising Authority is entitled consider its request approved.

e Under no circumstances can approval be given in return for payment.
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The Organising Authority undertakes to pay 50% of net revenues after tax made through the sale of
any derivative products using collective and individual images to a common pot to be shared equally
among all Participants of the Vendée Globe 2024 edition, at the end of the Vendée Globe period.

b) Exploitation of images by partners of the Organising Authority:

Where production, distribution and/or marketing of derivative products is done by a partner of the
Organising Authority:

e Said partner must submit a fact sheet detailing the production of any derivative product using
an image included in the licence granted to the Organising Authority by email to the
Participant’s (or Participants’) communication contact for approval;

e The Participant concerned must respond to the approval request within seven (7) calendar
days. Any refusal must be reasoned. Beyond this deadline, failing any response from the
Participant concerned, the partner concerned is entitled to consider its request approved.

e The partner and the participant will negotiate the payment terms between themselves.

IX — Schedule of financial and/or sports penalties

The penalties are listed in Annex 3 to the Notice of Race.

X — General provisions

A —Titles and numbering

Chapter and paragraph headings and titles of articles and clauses in this Annex, together with their
numbering system, where applicable, have been used solely to facilitate reading. Therefore, in the
event of difficulty interpreting any chapter headings or clause titles or any clause, said headings and
titles will be declared null and void.

B — Non-waiver
The fact that the Organising Authority tolerates a situation does not confer any rights on any party.
In general, tolerance by the Organising Authority may not be interpreted as a waiver of its entitlement
to assert its rights. Furthermore, waiving the entitlement to assert its rights in the event of a breach of

any of the provisions of this Annex cannot be interpreted as a definitive waiver of its right to assert its
rights at a later stage.

C — Partial non-validity

If one or more of the provisions of this Annex is ruled invalid or unenforceable pursuant to a law or
regulation or subsequent to a full and final ruling by a competent court, this provision will be deleted
from the Annex without affecting the validity or enforceability of the other provisions.

60
Marketing & Communication Annex #VG2024



D — Appendices and additional clauses

Any amendments to this Annex and its appendices shall be made by adding a clause to the Notice of
Race.

E — Joint and several liability

In accordance with the Notice of Race, the Participant includes several natural persons and legal
entities, which all bear joint and several liability with regard to the obligations arising from the Notice
of Race and its annexes, including this Annex.

F — Address for service

For the purposes hereof, the parties elect domicile at their respective addresses, as indicated in the
header to this Annex for the Organising Authority and in their application for Participants.

Each party undertakes to notify the other party of any change in domicile that may arise during the
performance hereof.

G — Applicable law and competence
This Annex is governed by French law in terms of both substantive and procedural rules.

ANY DISPUTE ARISING FROM THE PERFORMANCE OF THIS ANNEX THAT CANNOT BE RESOLVED
AMICABLY WILL COME UNDER THE JURISDICTION OF THE COURT WHOSE SEAT IS THAT OF THE
COURT OF APPEAL OF POITIERS AND IN THE FIRST INSTANCE THE COMPETENT COURT IN LA ROCHE
SUR YON. THIS COURT WILL HAVE SOLE COMPETENCE, NOTWITHSTANDING MULTIPLE DEFENDANTS
OR THE INTRODUCTION OF THIRD PARTIES, INCLUDING FOR EMERGENCY OR PROTECTIVE
MEASURES OR EX-PARTE PROCEDURES.
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Appendix 1 - Master drawing for OBLIGATORY brandings on IMOCA
boats

VENDEE GLOBE
& NEW YORK VENDEE
2024

1)) Cabarrnt chatticuee

T Grianint aves out rigoern
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VENDEE GLOBE

& NEW YORK VENDEE
2024

|
Marguage Babord

m e —

2 G rman't avees aut rigoen
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Appendix 2 - Master drawing for OPTIONAL brandings on IMOCA
boats

Tribord Babord
Pw ?‘
VENDEE VENDEE
(-LVZZHP (;}(.?17?
- -l

IMoOCAa

BONHOTE

& BONHOTE

SOLANO SOLANO

O
-
11
=)
I -

Alan
Roura

Hublot
: Sailing Team +

Alan
Roura

Hubilot

+ Sailing Team
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Appendix 3 - Skipper's Arrival Protocol

Marketing & Communication Annex #VG2024
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VENDEE
GLOBE
e g

When skippers darrive in Les Sables-
dOlonne, on finishing their Vendée
Globe, they have spent almost 3
months alone at sea.

Each skipper's arrival on land is just as
intense and complex to manage as the

start.

The  Organization has  therefore
established a procedure for the Finishes
to make this moment an incredible
memory for the skipper, his loved ones
and his Team,
while allowing their community, the
media and the general public to
commune with them.













PO =EED
CROSSING THE LINE

« Signal on VHF by Race Committee — Racing time will not be given on the VHF

« On the dedicated WhatsApp group created by RM: Race Committee confirms passage time, RM
indicates racing time average speed.

 Inthe event of compensated time, RM sends this right after to VG Communication department for
updating its communication materials

- The Vendée Globe communicates the official time on its communication materials and the Team
right after

« The IMOCA embarks the technical team and the skipper's family.

+ The IMOCA embarks VG's Communication staff (4 max : Cameraman + Video Production journalist +
Community Manager + Photographer) - Transfer from Comm boats onto Team's and then onto
IMOCA.

« Boarding is possible only in acceptable wind and sea conditions.

« The Team sets up the 5-flag line on the forestay + 2 dodgers.



VEGa
- ﬂﬂﬂ@ﬂflh’ THE LINE

WINNER

« The crossing of the line will be covered in the TV signal for the

winner.

« The crossing of the line will be covered live on the digital

platforms of the race and also in photographs.
FINISHERS

« The skippers' crossing of the line will be covered live on the

digital platforms of the race. ;

« The skippers' crossing of the line will be captured on video in order - — - ——
to be added at the beginning of the digital Live programme =
which begins at the entrance of the channel.

. The crossing of the line will be covered in photopraphs.

I DEPENDING ON SEA AND WIND CONDITIONS I




THE CHA




CCESSEIONRUTE

Theoretical times in favourable weather conditions

Rule: Docking with with 3.5m minimum water height
Channel passage time estimated 30mn — Minimum water height at channel entrance 3.2m

Temps de course (3 13h02) Acces chenal Coeff
13-janv. 64 Jours 00h20 & 8h35 13h10 3 19h 77-81
14 -janv. 65 Jours 1h10 & 7h30 13h50 3 12h40 83-85
15-janv. 66 Jours 1h50 3 8h10 14h30 3 20h15 86
16-janv. 67 Jours 2h30 a 8h50 15h10 & 20h50 86-85
17-janv. 68 Jours 3h10 & 9h30 15h45 3 21h30 83-80
18-janv. 63 Jours 3h45 3 10h 16h20 & 22h 78-72
19-janv. 70 Jours 4h20 a 10h35 16h55 a 22h35 68-83
20-janw. 71 Jours 5h 3 11h10 17h30 & 23h15 58-53
21-janw. 72 Jours 5h40 a 11h50 18h10 a Oh20 48-43
22 janw. 73 Jours 6h25 a 12h36 15h05 a 1ho6 39-35
23-janv. 74 Jours 7h30 a 13h40 20h25 a 2h20 32
24-janw. 75 Jours Sha 15h 22h a 3h30 31
25-janv. 76 Jours 10h30 a 16h10 22h50 a 4h40 34-37
26-janv. 77 Jours 11h20 a 17h10 43-48
27-janv. 78 Jours Oh a 5h30 17h a 18h 55-61
28-janv. 79 Jours 0h20 a6h1d 12h50 a 18h35 67-73
29-janv. B0 Jours tha7”h 13h30 a 15h15 75-84
30-janv. B1 Jours 1h40 a 7h40 14h153a 20h 8993
31-janv. 82 Jours 2h20 a 8h20 14h50 a 10h35 96-98

1-févr. 83 Jours 3hashod 15h35 a 21h15 $9-98
2-févr. B4 Jours 3h45 a Shb0 16h103a 2Zh $6-93
3-févr. 85 Jours 4h28 a 10h35 17ha 22had 89-84
A-févr, 86 Jours 5h15 a 11h20 17h45 & 23040 7871
5-féwr. 87 Jours 6h05 a 12h15 18h45 a Oh40 64-57
6-févr. 88 Jours 7h15 a 13h20 20haZh 50

7-févr. 89 Jours 8h55 a 14h40 21h30 a 3h25 4643
B-févr. 90 Jours 10h40 a 16h 22h45 a 4h40 A3-46
9-féwr. 91 Jours 11h40 a 17h10 50-56
10-féwr. 92 Jours 23h40 a 5h40 12h25a 18h 62-68
11-féwr. 93 Jours 0h30 a 6h30 13h15 a 18h45 74-78

Temps de course (4 13h02) Acceés chenal Coeff
12-févr. 94 Jours 1Fa 7h10 13h40 a 19h20 82-86
13-févr, 95 Jours 1h40 a 7h50 14h15 a 19h50 88-89
14-fevr. 96 Jours 2h15 a 8h20 14h45 3 20h20 90
15-févr. 97 Jours 2h85 a 8h50 15h20 a 20h50 89-87
16-fevr. 98 Jours 3h25 a2 9h20 15h50 3 21h20 84-80
17-févr. 99 Jours 4F a 9h50 16h20 a2 21h50 76-72
18-févr. 100 Jours 4h3) a 10h15 16h50 3 22h25 67-61
19-févr. 101 Jours 5ha 10h50 17h25 3 23h 56-49
20-févr. 102 Jours 5h30 a 12h 18ha0h 44-38
21-févr. 103 Jours 6h33 a 12h20 19h30 3 1h15 32-28
22-fevr. 104 Jours 8h3) a 13h50 21h15 3 2h45 25
23-févr. 105 Jours 10h15 a 15h30 22h30 a4h 26-30
24-fevr. 106 Jours 11h10 a3 16h40 23h15 a 5h 36-44
25-févr. 107 Jours 11h&0 a 17h30 52-60
26-févr, 108 Jours 0F 2 5h50 12h30 a 18h15 69-77
27-fevr. 109 Jours 0h30 a 6h35 13ha 19h 85-92
28-fevr. 110 Jours 1h(5 a 7h20 13h35 a 19h35 99-104
1-mars 111 Jours 1F50 a 8h 14h25 3 20h15 108-110
2-mars 112 Jours 2h40 a 8h40 15h10 a2 21h 111-109
3-mars 113 Jours 3h25 a 9h35 15h40 2 21h40 107-102
4-mars 114 Jours 5h15a 11h20 17h45 3 23h30 78-71
5-mars 115 Jours 6ha 12h15 18h40 a 0h40 64-57
6-mars 116 Jours 7h13 a 13h20 19h55 a 2h 50




CS)@Eﬁ%ﬂﬁi@gﬂllﬂf/ﬂ[[ ENTRANCGE

Low tide High tide

Procedure
below

2 CHOICES FOR THE IMOCA

* It returns to open sea and waits for a favourable time

It moors on one of the waiting buoys

Team's choice

The skipper remains on board while the tide rises
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NIONEAITION A0 T4

SKIPPER ALONE IN FRONT OF I'Il[ “
MAST !

The Vendée Globe is the solo race par excellence.

Instruction:

During the entire passage of the channel, from the
entrance until the pontoon, the skipper must be ALONE in
front of the mast.

He/she cannot be accompanied by a journalist,
photographer, communicator or mediaman.

—

This enables to promote the skipper and the solo race to
the public, the viewers and the media.
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OUTSIDE OF FINISHES:

 For the general public, the pontoon is accessible only via the Village.

PROCEDURE FOR FINISHES:

« The pontoon is closed to the public 1 hour before the crossing of the
line.

+ Access between H-1and the arrival of the IMOCA at the pontoon is
restricted to: ORGANISATION, TEAMS, PARTNERS and MEDIAS holders
of :

o pontoon of honour bracelets
o embarkation E-tickets

+ Embarkation on boats docked at the race pontoon will take place via
the Vendée Globe pontoon for holders of bracelets /| embarkation e-
tickets.

» The public can access the pontoon depending on attendance and
only after the 3 first arrivals.
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